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President’s Message

Dear Members,

Thereisquitealot going onfor theAlaska Chapter of PRSA.
Keep reading for information on somegreat luncheon programs
inMarchfor Fairbanks and Anchorage and the North Pacific
Digtrict Conferencein San FranciscoinMay. Andfindly, happy
birthday! TheAlaskaChapteris30yearsold. Seebelow for a
newspaper clipping fromtheinstalmentin 1977.

Our Anchorage programsfor March and April will beheld at
Inlet Tower downtown. Our board is aware of your
dissatisfaction with thefood at previousvenuesso wearetrying
something new. I’ d liketo thank each of you for your patience
andwehopeyou'll enjoy the new venue.

A reminder that our chapter website features an Alaskajobs
bank. Visit www.prsaalaska.org and click on Careers for
information on submitting ajob posting.

For those of you enjoying spring bresk inwarmer climates, have
anicetrip! I look forward to seeing you soon.

Sincerdy,

CdineKaplan

PRSA Alaska Chapter President
c_kaplan@teldaska.com

Membership Input Needed for Survey

The PRSA Alaska Chapter needsyour input to better plan the
year's activities. Please take a moment to complete the 11
questionsintheAuroraAwardsand Banquet Survey.

Last year lessthan athird of our membership completed the
survey, which is perplexing, considering that we work in a
profession that val uesmeasurement and evd uation. Theinternet-
based survey will be easy and quick so please help out your
Chapter and participate. Thank you!

Hereisalink tothesurvey:
http://www.surveymonkey.com/s.asp?A=180519615E82080

Thanksin advancefor your participation.
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Anchorage /Fairbanks PRSA March

membership luncheons

ANCHORAGE:

“Balancing What You Know With What You Can Say”
A three-person panel will discuss*“Baancing What
You Know With What You Can Say.” Panelists

l_ & ' include Eric Gonzalez with the FBI, Kjirsten

I LastufkawithAlaskaRegional Hospital and Capt.
+ . AllenHerritage of the Elmendorf Air Force Base.

WHEN: Wednesday, March 14, 12-1p.m.

WHERE: Inlet Tower Hotel & Suites, 1200 L

Street

RSVP: Visit the PRSA Alaska Chapter website at
www.prsaalaska.org to register online or call the PRSA hotline
at 566-0717.

Sponsored by Alaska Power Association

FAIRBANKS:
“How to Make the Ask and Thank Them with the
Best PR”

Think you can just call up an organization a
week or two before an event and ask them to
donate to your event? Wrong! OK, you have
the funding, now what do you do with your
donors? How do you give them the best PR
so they will consider future donations? We’re

fortunate to have an expert panel of
presenters to share their organization’s best
practices with us. Presenters include Carla Beam with BP
Exploration Alaska, Inc., Diane Kaplan with the Rasmuson
Foundation, Nancy Schoephoester with ConocoPhillips, Inc., Mike
Walsh with the Foraker Group, Judyth Weir with the University of
Alaska Fairbanks, and Jeri Wigdahl with Flint Hills Resources.

WHEN: Monday, March 26, 12-1:30p.m.

WHERE: Zach’s Restaurant at Sophie Station Hotel

RSVP: Call Scott McCrea at 474-7905 or email at

scott.mccrea(@uaf.edu
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The Alaska Chapter is 30 years old! This article announcing the
installment of the Alaska Chapter of PRSA appeared in the Anchor-
age Timesin 1977. Clipping courtesy of Bruce Pozzi.

“Taste of PRSA” new membership
opportunity continues through March

Public relations professional swho join the Public Rel ations Soci-
ety of America(PRSA) in March will not only savethetraditional
$65 initiation fee, they will also get a “taste” of the benefits of
PRSA membership.

This offer is valid for those joining as full members at the $225
annual duesrate (offer not available for Associate membership).
Local Chapter dues are additional.

Tojoin, request aTaste of PRSA application and flier from Mem-
bership Chair David Kennedy (265-2184 or
kenneddj @wellsfargo.com), or click on the Taste of PRSA icon
at www.prsa.org.

Encourage your colleagues to join PRSA in March to enjoy the
sweet taste of PRSA!

Save the date for San Francisco

San Francisco and Silicon Valley chapters of PRSA, in conjunc-
tionwith Golden Gate University, are proud to co-host " The Golden
Gateway to the Global Village," the 2007 North Pacific District
Conference in San Francisco on Friday, May 18, 2007.

Thisfull day event, which includes a pre-conference networking
reception, is the premier West Coast professional development
opportunity of 2007, offering keynote and break-out sessions pre-
sented by top local and national practitioners and leaders. Join
fellow practitioners from eight states and 16 PRSA chapters.

Early registration endsApril 17 (Member rate $125 Early Regis-
tration/$195 after April 17), so register early at www.acteva.com/
go/prsaNPD.

BOOK YOUR HOTEL EARLY--IT'S "BAY TO BREAKERS'
WEEKEND! Specia PRSA room rates at Cathedral Hill Hotel
($99: 1-800-622-0855) or the King George Hotel ($169: 1-800-
288-6005.).

Take the “Numb” out of numbers

PRSA isoffering aone-hour telesminar on how to make statistics
more interesting and accessible. Held on Thursday, March 22 at
11la.m. AST, thisinteractive teleseminar will be with Ann Wylie,
president of Wylie Communications, Inc. Theteleseminar will fo-
cus on how to make numbers and stati stics more compelling and
understandableto your audience. VirginiaMcKinney islooking to
see if agroup in Anchorage is intereseted in getting together to
share the cost of the teleseminar. She asked interested folks to
email her directly at VirginiaMcKinney @neal aska.org.

Spring into APR accreditation!

Spring is the perfect time to work toward APR certification! The
APR certification is the only professional certification program
opento public relations professionals. Earning the APR certifica-
tion proves you have successfully demonstrated competency in
the knowledge, skillsand abilitiesrequired to practice public rela
tions effectively in today’s business arena. For more information
please contact Nance Larsen at NL arsen@anchorage.net or (907)
257-2331.

Volunteers needed for ski championships

The U.S. Alpine Ski Championships return to Anchorage in late
March. Volunteers are needed to work in the media center, events,
and on the mountain with the media. This event will feature the
best U.S. alpine representatives looking toward the 2010 Olym-
pics. Contact Laura Tanis, LTanis@anchorage.net or (907) 257-
2331

Have an item for the newdletter?
Contact newsletter editor Scott M cCreaat scott.mccrea@uaf.edu or at (907) 474-7905.




Be the Talk of the Town

Ten Ways to Add Verbal Communication to your PR Plan

by Blythe Campbell

Send the CEO on a speaking tour.
More than 100 organizations meet in
Alaska every week. Whether you’re
building awareness, introducing a
new product or service, or taking a
stand on an issue, these groups want
to hear about it.

Start an in-house speakers bureau.
Design a basic presentation and work
with a core group of speakers to
personalize and practice it. Using a
speakers bureau engages more
employees, and more audiences.

Prepare your spokesperson for a
crisis. Putting a “face” on your
company in a crisis is important —
make sure he or she has good media
training, and practice.

Script, and practice, the Q&A.
Brainstorm possible questions in
advance and agree on the answers.
Practice answering the tough
questions.

Blythe Campbell is a
speechwriter and
presentation coach with
25 years of
communications
experience in Alaska.

v !
Blythe Campbell Communications
907 345 1066
blythe@alaska.com
www.blythecampbell.com

Turn Q&A into a discussion. Instead
of a traditional Q&A, leave more time
for audience comments and
discussion. Capture key points and
use them to refine your messages.

Hold an employee rally. Make your
case, face to face, with employees
before you launch a new campaign or
initiative. Don’t forget to ask for their

feedback.

Set up face-to-face meetings with
customers or stakeholders. Have a
frank conversation about your
strategy or issue. You will get valuable
insights that may change your
approach.

Gather stories, and tell them. Ask
employees and customers to talk
about their experiences — and take
enough time to get the whole story,
beginning to end. Use these stories to
enrich your presentations.

Hold a conference call. If your
employees or stakeholders are located
in far-flung places, use a conference
call to make a presentation and
answer questions. Record the call so it
can be accessed later via the web or
podcast.

Extend the conversation
electronically - through your
website, email and blogs. More than
70% of adults (and 835% of teens) use
the internet. They expect to be part of
a two-way conversation, not just with
you, but also with each other.

Editor’s Note: Blythe provided these tips when she spoke at the Anchorage luncheon program last month.



2007 Board Members and Committee Chairs

For contact information for any of the individuals below, please visit our website at

www.ptsaalaska.org/officers.htm

Officers

President - Celine Kaplan, Senior Marketing & PR Associate,
TelAlaska

Vice President - Kathy Day, APR, President, KD/PR
Treasurer — Heather Morinitti, Marketing Coordinator,
TelAlaska

Secretary — Amy Burnett, Communications Officer, Cook Inlet
Housing Authority

Past President - Jeri Wigdahl, Public Affairs, Flint Hills
Resources Alaska

Board Members

Carley Lawrence, Marketing Strategist, The Nerland Agency
Christine Lynch, Public Information Officer 11, State of Alaska
Department of Health & Social Services

Scott McCrea, Director of University Marketing and
Publications, University of Alaska Fairbantks

Ron McGee, Assistant Professor of Journalism and Public
Communications, University of Alaska Anchorage

Sherrie Simmonds, Corporate Communications Olfficer, Alaska
Housing Finance Corporation

Cassandra Stalzer, APR, Public Affairs Specialist, USDA
Natural Resources Conservation Service

Ethics Officer
Joette Storm, APR, Fellow PRSA, Co-Owner, Wordwright

About PRSA

ThePublic Relations Society of America, basedin New
York City, istheworld'slargest organizationfor public
relations professionals. The Society hasmorethan 28,000
professional and student members. PRSA isorganized into
112 Chaptersnationwide, 19 Professiona Interest Sec-
tions, long with Affinity Groups, which represent business
andindustry, counsdling firms, independent practitioners,
military, government, associations, hospitals, schoals,
professional servicesfirmsand nonprofit organizations.
ThePublic Relations Student Society of America
(PRSSA) has 255 Chaptersat collegesand universities
throughout the United States.

Assembly Delegates

Crystal Enkvist, APR, Director of Member and Public
Relations, Alaska Power Association

Bruce Batten, APR, Fellow PRSA, Bruce Batten

Communications

PRSA National Board Member
Mary Barber, APR, Fellow PRSA, The Barber Group

Committee Chairs

Accreditation — Nance Larsen, APR, 1Vice President of
Commmunications and Marketing Programs, Anchorage Convention
& Visitors Burean

Advocacy — Crystal Enkvist, APR

Aurora Awards Program — Carley Lawrence

Aurora Awards Banquet — Natalie Knox, APR,
ConocoPhillips

Cvent — Cassandra Stalzer, APR
Education (scholarship) — Ron McGee
Fundraising — Christine Lynch

Anchorage Membership Coordinator: David Kennedy,
Alaska Communications Consultant, Wells Fargo

Newsletter & Publicity — Scott McCrea
Statewide Unity — Jeri Wigdahl
PRSSA Advisor — Nance Larsen, APR

Press releases — Marcia Hoffman-DeVoe, 1.4 Healthcare
System

Professional Development (luncheon programs) — Sherrie
Simmonds

Website — Scott McCrea



